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INSTRUCTIONS:

1. Attempt any 4 questions.
2. All questions carry equal marks (15 marks)

QUESTIONS
I. a. Define marketing concept. 3 marks
b. Provide cogent reasons for embarking on marketing activities. 12 marks
2. Identify the variables in the macro marketing environment and discuss each of them. 15 marks
3. a. What is branding? 3 marks
b. Discuss the process a marketing manager can use to build strong brands in the market. 12 marks
4 a. What are the factors influencing market segmentation? 6 marks
b. State the advantages of segmentation. 9 marks

5. a. With the aid of a graph, illustrate the stages a product can pass through in its life time. 5 marks
b. Discuss each stage in the product life cycle. 10marks

6. a. Define direct marketing. 3 marks
b. What are the benefits of direct marketing to buyers? 12 marks



